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Foreword

We are pleased to provide this leaflet which gives
information for businesses on the services universities
have to offer. Universities and colleges currently do a
great deal to make themselves accessible and useful to
business, but we are keen to do more. 

The leaflet, which was produced with the assistance of
the Higher Education Funding Council for England,
reflects the desire of the UK higher education sector
jointly to reach out to business, something we believe
is particularly vital in a time of economic downturn.
It’s never been more important, or more timely, for
businesses to look at what’s on offer on their doorstep,
or for universities to show what they can do to help.

Universities can provide staff training at all levels, with
bespoke courses designed for the specific needs of
business; university business schools can improve
leadership and management skills, and develop
programmes to improve the customer experience;
consultancy services can help improve company
practices; and businesses can also engage through work
placements and similar schemes. This leaflet details
these and other ways in which business can engage
with universities and includes case studies of schemes
that are already helping companies retain staff and
customers and boost productivity.

We are all affected by a slowdown in the economy and,
equally, we all stand to benefit from the longer-term
investment that knowledge transfer between business
and higher education represents. Students are the
graduates, entrepreneurs, innovators, managers,
employers and leaders of the future, and the UK’s
prosperity in years to come lies in our contribution to
the global knowledge economy. We have included a
contact point for every UK university and higher
education college as well as general enquiry points at
Universities UK and GuildHE to make that first
engagement as easy as possible. 

We hope this leaflet encourages business to look to
higher education institutions for help and support in a
difficult period; inspires those facing redundancy or a
change in circumstances to think of the benefits of
further training; and equally drives universities to
examine how they can better interact with their local
business community. 
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The Government has made it clear that we will do whatever we can to respond to
the current economic challenges. Higher education can play a central role in
supporting businesses and individuals with skills, advice, knowledge and know-how.

I know that business leaders recognise that their enterprises are more likely to survive
if they continue to invest for the long term but they need help. Higher education can
support them through the difficult times to emerge in a stronger position. 

I congratulate Universities UK, with support from the Higher Education Funding
Council for England, on producing this brochure as a call to action. I look forward to
institutions using this resource imaginatively and in partnership with the other
agencies in their region who together can make a difference to people’s lives. 

David Lammy

Minister of State for Higher Education and Intellectual Property

Rick Trainor

President, 
Universities UK

David Baker

Chair, 
GuildHE
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Introduction
Higher education can play a major role in helping
British business to survive the economic downturn and
to build for the future. Your universities and higher
education colleges have a strong record in fostering
innovation, enterprise and skills, and in helping to
create wealth and job-generating opportunities. And
they want to work with you to improve the support
they give to business.

Higher education has never been more business-
friendly. This pamphlet describes:

• the kinds of support universities and colleges can
offer to employers in the present economic climate
and how this support may make a difference (and
how universities can improve this offer by talking to
and understanding businesses, to make their support
quick, flexible and responsive to your needs)

• how higher education will continue to support
knowledge, business, its workforce and the
economy in the long term.

For businesses, there are also contact details for people
local to you who can help you find the right university
partner – and people who may be able to help you find
funding to support the partnership.

Helping out in the short term
Many universities are already offering practical ways
to support their local firms in these difficult economic
times. They are also seeking new ways to work with
business, presenting companies with the opportunity to
talk to their local university about how that support
might best work for them.

Much is being done by universities and stakeholders to
illustrate and support how businesses and universities
can benefit each other. For example, Business Link East
includes staff development, something that universities
can help with, as one of its ‘top 10’ steps to help
businesses prepare to survive the economic slowdown:
‘Staff are one of your greatest assets and could be the
key to retaining customers and keeping your business
running. Training is important to their personal
development and the productivity of your business.’1

This follows its announcement of a free business
‘health check’ to help small and medium-sized
enterprises identify problems early and survive the
current financial climate, focusing on the things these
firms have identified as top priorities: cash flow, access
to finance and training for staff. 

Higher education expects to work closely with existing
business support and training partners in the present

difficult economic climate so they can pool their
efforts. Partnerships through Regional Development
Agencies, Sector Skills Councils, Train to Gain, science
cities or – most importantly – Business Link are likely
to be strengthened. Regional and local representatives
of business – including chambers of commerce or local
CBI offices – can also engage with their universities on
how they might help local businesses during these
times of economic difficulty. At the end of this leaflet
we have included a list of contacts for businesses to
find out more about how higher education and
business support providers can help them.

Innovation, knowledge transfer and
supporting business 
University-led and inspired innovation has helped our
global economic competiveness in major sectors such
as pharmaceuticals and aerospace, and has helped to
make our creative industries world leaders. But
universities are also increasingly working with small
and medium-sized firms in their own communities to
help them become more productive and profitable.
They also help large and small companies come
together to innovate.

A good example is the ProfitNet programme at
Brighton University, developed with support from the
Higher Education Funding Council for England
(HEFCE) and the Regional Development Agency. It
offers practical and hands-on advice for local firms
through monthly sessions targeted at their sector.
Bringing together 500 companies across Sussex, it has
helped in the creation of supply chains, developing new
processes and exploring joint venture opportunities2. 

ProfitNet works by creating facilitated ‘learning
networks’. Groups of 15 to 20 businesses meet
monthly for knowledge exchange and sharing of best
practice in business planning, strategy and innovation.
Member companies include start-ups and established
businesses. Demonstrated benefits (based on data from
Sussex ProfitNet members) include:

• 91 per cent reported improved business planning
and strategy skills

• 72 per cent implemented new innovation strategies

• 46 per cent made cost savings.

The UK’s strength in research is vital to our economy.
The development of new science parks and incubator
units has proved attractive to research-based businesses
and given researchers the opportunity to turn their
findings and innovations into new products and
services. 
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1 For further information see www.businesslink.gov.uk/east/healthcheck 

2 For more information see www.brighton.ac.uk/profitnet



University business schools have a particularly
important role to play in improving management and
leadership skills, and developing programmes to
improve customer experience, all of which are vital in
a period when businesses are finding it harder to
attract customers.

Consultancy services, which help improve company
practices, are a growing offer to business in
universities, and are making a big difference to
individual organisations and the wider economy.

Universities may also be a good place to go if you want
to develop your new idea. Some host ‘business angel’
networks or provide space for incubator companies,
particularly in science parks. An example is the
University of Warwick Science Park Access to Finance
programme. Access to Finance helps growth-orientated
companies, particularly those in the technology and
knowledge-based sectors, to raise start-up and
development capital from ‘business angels’, venture
capital funds, banks and corporate investors3. In
addition the science park has the Minerva Business
Angel Network, as well as business support services
that include technology marketing, corporate
venturing, market research, property services, student
projects, new business creation, mentoring and
business development.

Skills, training and workforce
development
A recent survey showed that 60 per cent of employers
have developed links with local universities, and nearly
half of these said they had used a university to help
develop their workforce to some extent. For most of
them, this meant improving leadership and
management skills, but universities can also help
improve business practices and efficiency4.

People concerned about job security or wanting to
make a career change recognise the skills and benefits
that the right course can give them in adapting to
change. In 2006, two-thirds of employees said they
wanted more training in the future. Over half wanted
to acquire additional skills or qualifications over the
next three years. Universities are responding flexibly to
these demands, enabling people to match part-time
study with their working lives.

Higher education is also helping employers and
employees with continuing employee development,
enabling the workforce to respond to change in firms.
This can help businesses not only to thrive in difficult
economic conditions, but also to restructure or adapt
their products and services for longer-term
competitiveness. And higher education is increasingly
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A winning approach to 
medal design in Devon
For over 25 years, Bigbury Mint in Totnes, Devon, has been using traditional hand and machine equipment

to design historical coinage and bespoke medals. This small family firm turned to Innovate, at the

University of Plymouth’s Faculty of Art, to update its ways of working. Innovate helped develop a patented

process that uses digital technologies to capture, model and produce finely detailed reproductions of 3D

portrait artwork. A team of consultants from the university is helping the Mint cut costs, increase market

share and become more profitable using the new digital processes.

For more information on the University of Plymouth see www.plymouth.ac.uk/businessservices

3 For more information see www.warwicksciencepark.co.uk 

4 Data taken from ‘Stepping Higher: Workforce development through employer-higher education
partnership’, a joint report by Universities UK, the CBI and the Higher Education Funding Council for
England. It is available at www.universitiesuk.ac.uk/Publications/Bookshop/Pages/Stepping-higher.aspx



introducing new ways of working, such as expanding
work-based programmes, so that training fits better
with business needs and company practices. Tailored
and flexible programmes save money and time for
business, and ensure higher productivity returns. As
part of all this, universities can talk to employers and
give professional advice on what kinds of training
support could help that particular business.

Universities can develop bespoke courses for business
including foundation degrees, which combine academic
study with workplace learning. They can also work
with employers to accredit their in-house training.
Foundation Degree Forward advises business on
foundation degrees and works with employers and
higher education institutions to improve the way
higher education meets business needs.

Universities want to engage employers who are not
already working with higher education and, with them,
provide value to business and to individuals by
developing their workforces. A recent report produced
in partnership between Universities UK, HEFCE and
the CBI, ‘Stepping Higher: Workforce development
through employer-higher education partnership’5,
provides illustrations of how employers and
universities work together for their mutual benefit. 

Where people are facing redundancy, one way of
helping them find new jobs could be to include a
higher education training course or even an MBA
programme as part of a redundancy package, giving
them a greater chance of securing a new job quickly in
the future. 

Skills up to and including masters- and doctoral-level
programmes are also a key driver of innovation,
entrepreneurship and creativity within the economy.
Professional masters and doctoral programmes in
particular provide a mixed university-business
environment for the acquisition of high-level, specialist
skills that are vital for innovation and competitiveness. 

Higher education has always been a source of
specialist professional skills. Now universities
increasingly recognise the importance of developing
the sort of generic skills that business wants to see in
graduate recruits. So there are more opportunities for
useful work experience during undergraduate courses,
with the student helping the business during the
placement but also becoming a more productive
employee for the future. 

The recent 2008 Shell Step awards6 illustrated the
enormous value that business can get from placement
students: Andrew McIntosh from Hertfordshire
received an award after driving a PR campaign with a
potential audience of 160 million during a summer
work experience placement while working at CV-
checking agency, Powerchex. A management student at
York University, Andrew succeeded in co-ordinating a
PR campaign most professionals in the field would be
envious of, with free coverage worth £170,000
generating 160 million opportunities to see. Most
importantly, this had a big effect on the business’s
bottom line: the company has two new customers
worth £34,000 per annum, while there is an
opportunity for a new £150,000 contract with the
London Olympic Committee.
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Just the 
job in
Yorkshire

The University of Leeds is a big player in the regional

economy. Through its leadership of six regional

centres for industrial collaboration, the university has

helped to create or safeguard an estimated 968 jobs

in the region, as well as several hundred elsewhere in

the country. Through the centres, the university has

developed over 200 projects with small firms in the

region, 150 with large firms in the region and 50 with

international companies. Like many universities, Leeds

is also directly creating ‘spin-out’ companies, which

provide jobs and create wealth: 65 are already

operating and a further 60 are planned. 

For more information see http://enterprise.leeds.ac.uk

5 For information on ‘Stepping higher’ see footnote 4.

6 For more information on the awards see www.step.org.uk



Many university students spend some of their time
gaining hands-on experience through internships and
short-term placements with companies. Such students –
especially in business schools, including those on MBA
courses – can prove invaluable in helping small firms
to improve their competiveness and ways of working. 

Universities as purchasers
Universities aren’t just helping to create tomorrow’s
products and services, they are major purchasers of
those available today. As such, they are big spenders in
the local economy. Many are now looking at ways that
their role as purchaser could help local businesses.

The Government has said that its departments and
agencies should aim to pay small firms within 10 days
of the receipt of an invoice. This is something that a
growing number of universities are seeking to achieve,
too. There are many universities involved in large-scale
building projects, with their contractors often working
with small firms as sub-contractors. Universities are
looking to their contractors to achieve the same
turnaround time for invoices.

Where small firms are having difficulties with training
or course costs, including the costs of Knowledge
Transfer Partnerships, there may be ways to phase
those charges in agreement with the university or
college concerned.

Universities can also play a major role in improving the
skills of their suppliers, by developing training facilities
for local employers.

Another way that universities may be able to support
business training needs or consultancy requirements is
through accepting payment in kind where a business
could supply services needed in return for such
support. Obviously, such arrangements would need to
be transparent and competitive, but might be brokered
at a local level.

Support in the longer term
Higher education is also making long-term changes
and investments to support business, and the economy
and society more broadly. Four in five universities and
higher education colleges now see the exchange of
knowledge and expertise with business and the wider
community as a central part of their mission. 
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The innovative Postgraduate Certificate in Managing People in Financial Services course has been

specifically designed and developed by the University of Central Lancashire to meet the management

needs of financial service practitioners in the North West. The course, which began in October 2008,

primarily aims to meet the needs of managers who work in the financial services customer management

centres and shared service centres in the North West.

This ‘demand-led’ management development programme has been designed and developed in unison

with representatives from the financial sector including Barclays Bank, Co-operative Financial Services,

Esure, MBNA/Bank of America and the Royal London Group. The purpose of the course is to meet the

companies’ needs to develop managers who can successfully implement change and get the best out of

teams and individuals. 

Giles McClelland, Project Lead, states: ‘The financial services industry is going through changes. It is

progressively moving to be dominated by high-value-added services, being delivered by a highly educated

labour force. It is important that the North West continues to retain and attract the high-value-added roles

within the sector by supporting the development of the current and next generation of managers. The

course seeks to enhance the sustainability of the Financial Services sector in the North West.’

For more information see www.uclan.ac.uk/management/index.php 

Boosting financial
services in Lancashire



Universities have numerous, long-standing
collaborative relationships with national and
international businesses. They have links, partnerships
and collaborations with universities, business and other
organisations around the world. 

Universities’ research facilities, research expertise and
other services are utilised by national and international
businesses. The economic importance of higher
education and the contribution that it makes is of key
importance in the creation and transfer of knowledge
to the UK economy through its teaching, research and
other activities.

As a talent builder and skills booster, higher education
is already improving people’s productivity and
adaptability. One very important way is by educating
the 330,000 people who graduate each year; after all,
the economy needs more people with degrees if it is to
remain competitive in an increasingly well-educated
global environment. 

Demand for higher education usually grows during an
economic downturn. Young people tend to recognise
that higher education will make them more competitive
in the jobs market, and improve their earning power

over their lifetime. Employers said in a recent survey
that 30 per cent of jobs already require degree-level
skills, and this proportion is rising all the time. These
new graduates will help businesses thrive and grow
after these difficult economic times.

But the traditional, full-time, 18 year-old undergraduate
is not the only face of today’s universities. There has
been rapid growth in part-time study and now over 
40 per cent of students are part-time. Courses have
become more flexible to cater for their needs7. 

There is a growing appetite for higher education across
all generations. More than 582,000 first-year
undergraduates were accepted on university courses in
2008, which is 60,000 more than in 20068.

Universities play a crucial part in regional and urban
economic regeneration: modern cities need universities
as part of their civic identity. UK universities directly
employ 300,000 people; some are the largest employers
in their area and they are independent business entities
which generate substantial economic activity through
institutional expenditure9. UK higher education
institutions contribute an estimated £45 billion a year
to the economy.

7

An employers’ one-stop
shop in Staffordshire 
Business Evolution is Staffordshire University’s employer engagement brand, located in the multi-million

pound University Quarter development. Business Evolution, working with Stoke on Trent College, operates

a ‘skills escalator’ that enables support skills development and training across a continuum of levels

according to employer requirements. Its aim is to work with organisations every step of the way to identify

areas for improvement and development; to provide employees with the essential knowledge, skills and

expertise to work more effectively, enhancing business efficiency and the bottom line.

Business Evolution works in a number of sectors including the creative and cultural industries, distribution

and logistics, manufacturing and engineering, and health and social care. It focuses on areas including

leadership and management development, information technology, technology, telecommunications, and

enterprise and entrepreneurship.

For more information see www.hefce.ac.uk/econsoc/employer/projects/show.asp?id=31

7 Figures from ‘Stepping higher’ (see footnote 4).

8 UCAS figures. See www.ucas.ac.uk/website/news/media_releases/2008/2008-10-15 
9 Data from ‘The economic impact of UK higher education institutions’ (UUK), which is available from

www.universitiesuk.ac.uk/Publications/Bookshop/Pages/Publication-237.aspx 



Through the growing pool of international students
and researchers – and some new overseas campuses –
higher education is both a major export and an
importer of some of the brightest and best from
around the world. This talent drawn to this country
increases the expertise and knowledge pool that
business can use in the longer term.

Higher education plays its part in maintaining social
cohesion, through groundbreaking research,
management and leadership education for the public
sector and the development of active citizens who play
their part in their communities.

Many universities are engaged in collaborative research
with industry and the public sector to develop new

products, ideas and ways of working. Such research
often leads to spin-out companies, which create jobs
and boost the economy. Over the last four years, 30
spin-out companies have been successfully floated on
the stock market, at a value of £1.7 billion10. This
shows that universities are plugged into business
thinking and entrepreneurship.

Specialist higher education colleges can play a
particularly important role in stimulating innovation,
not least those linked to the creative industries. There
is often a cross-fertilisation of ideas and a movement of
people between the industry and the college. 

For example, at the London College of Fashion (part of
the University of the Arts, London) the Fashion Business
Resource Studio provides a single point of contact for
the fashion industry to access the college’s creative,
business and technical expertise. The links developed
also help students at the college to improve their
contacts and find jobs. Partners in the project include
Next, Jaegar, Puma and the 2012 Olympics. Lecturers at
the college are often practitioners who bring their real-
life experience to tomorrow’s fashion trendsetters, while
BA Fashion Management students work in pairs to act
as consultants to industry partners11.

Relationships between a business and a university
often start from an initial contact in one area and
develop in depth as each comes to understand the full
range of the other’s needs and capacities. Business can
then progress along the ‘innovation escalator’ through
their increased interaction with universities, starting
with the employment of graduates and moving
towards increased engagement in research and
development activity.

Funding partners

Support to business

Knowledge Transfer Partnerships is a UK-wide
programme funded by 17 organisations and is led by
the Technology Strategy Board, a business-focused
organisation dedicated to promoting technology-
enabled innovation across the UK12. The purpose of a
Knowledge Transfer Partnership (KTP) is to enable
companies to access knowledge and skills from higher
education institutions, further education colleges or
research organisations for use in the strategic
development of the business. Each partnership employs
one or more high-calibre KTP Associates (including
degree and higher degree; post-doctoral) for a project
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Keeping the
spark alive
in Surrey 

These difficult times also represent an

opportunity for those businesses that can

survive while keeping alive the vital spark of

innovation that will give them competitive edge

when the downturn ceases. Universities have a

major role to play: for example, the University

of Surrey Technology Centre supports 84 small

companies, helping them with the practicalities

of controlling cash flow coupled with

mentoring and research support. Companies

can then move onto the main Surrey Research

Park, which has an estimated value to the

regional economy of over £1 billion. Surrey

start-up success story, Detica, was recently

acquired by BAe for £538 million.

For more information see www.surrey.ac.uk/stc

10 Unico contribution to the DIUS Science and Innovation Strategy (February 2008).

11 For more information see www.fbrstudio.org.uk 

12 For more information on the Technology Strategy Board see www.innovateuk.org



lasting one to three years and over 75 per cent of the
current portfolio of KTPs are with small and medium-
sized enterprises (SMEs).

The Technology Strategy Board, together with its
delivery partners, has committed to doubling the
number of KTPs between April 2008 and March 2011.
In doing so, it will deliver shorter-term, flexible KTPs
and increase the breadth of coverage to include, for
example, the service sectors where technological
innovation is important. Shorter term, flexible KTPs
are particularly focused towards smaller companies not
requiring a more in-depth, longer-term project.

There were 975 live partnerships as of 31 March 2008,
which represents around 1,057 individual projects. For
every £1 million of government spend, the average
benefits to the company amounted to a £3.08 million
annual increase in profit before tax, £2.27 million
investment in plant and machinery, with 54 new jobs
created and 395 company staff trained as a direct
result of KTP.

Innovation vouchers are another successful product to
support businesses that are being rolled out further

based on initial experience in the West Midlands (see
‘Support for small firms in the West Midlands’, above).
Over the English regions at least 500 businesses will be
given an innovation voucher to work with a
knowledge base institution of their choice, with the
aspiration that this will increase to at least 1,000 per
year by 2011 as the vouchers are demonstrated to be
effective for businesses. This is expected to mean an
investment of at least £3 million to initiate
collaborations between SMEs and the knowledge base. 

Business Links (contacts at the end of this leaflet) are
the best source of advice on all the sorts of public
funding support for businesses.

Support to universities to help them work with business

Nationally, HEFCE is putting £148 million over the
next three years into supporting greater employer
engagement13 in addition to its £400 million14 Higher
Education Innovation Fund and the billions invested
in research and teaching. These funds support
universities and colleges to reach out to businesses and
provide the ideas and skills needed for innovation and
improved productivity. 
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Support for small firms
in the West Midlands 
The Aston INDEX (Innovation Delivers Expansion) scheme provides small and medium-sized enterprises in

the West Midlands with a £3,000 voucher to buy academic support for an innovation at any of the region’s

13 universities. 

So far 220 such businesses have benefited from the Aston scheme, which is funded by the European

Regional Development Fund, Advantage West Midlands, the Economic and Social Research Council and

the Engineering and Physical Sciences Research Council. A further 500 vouchers are planned for the next

two years. 

Find out more about innovation vouchers at www.indexvouchers.org

13 At least £105 million over three years from the HEFCE 2008 Grant Letter (see

www.hefce.ac.uk/news/HEFCE/2008/grant); the rest is either money that HEFCE had previously allocated or which

was reallocated by agreement of the HEFCE Board in the July 2008 re-prioritisation of special funds.

14 See ‘Higher Education Innovation Fund round four outcomes’, which can be read at

www.hefce.ac.uk/pubs/hefce/2008/08_34



As part of its employer engagement programme,
HEFCE provides funding alongside employer
contributions to give public funding support for the
kinds of training businesses need. This is linked with
support of Sector Skills Councils, so that packages of
skills and higher education funding make it easier for
employers to get support for training.

How to make contact

Directly with a university or college

Many universities now have dedicated teams who
work with business. Some operate a separate employer
engagement or business unit, staffed by people who
can manage the different needs of business and help
them navigate their way through the university. DMU
Corporate at De Montfort University is a good
example (See ‘Business-friendly introductions in
Leicestershire’, above).

Such arrangements are not universal but they are
increasingly common, and offer an easily accessible
first point of contact – an important step in building
potential partnerships between business and
universities. Another way in which universities can
bring business together with academics is through
specialist networks, focused on particular sectors
emerging as a result of particular courses. Sometimes
these networks can become more formal support
programmes. 

Other resources to help get access to university support

Visit the Higher Education Research Opportunities
portal for a University Finder, a wide range of
information about research, student placements and
much more: www.hero.ac.uk

Visit the Training Gateway to source corporate,
vocational and executive training from UK universities:
www.thetraininggateway.co.uk

Train to Gain helps businesses to identify skill needs at
all levels and puts them in touch with providers:
www.traintogain.gov.uk
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15 From ‘Stepping higher’ (See footnote 4).

Business-friendly
introductions in 
Leicestershire
De Montfort University in Leicester is keen to eliminate obstacles that make it harder for small firms to

work with its 3,000 staff and 20,000 students. The university’s DMU Corporate is a central point of

contact for new corporate clients at its dedicated Innovation Centre on the main campus. 

Organisations approaching the university through the centre meet with members of the DMU Corporate

team for exploratory discussions and diagnosis of their business needs. The team then advises on

appropriate solutions, and if agreement is reached to progress further, it acts as go-between for the

client with the university’s academic and research staff. The university is putting together cost-effective

packages, including distance-learning materials, that can be used in the workplace. It is also devising

assessment built around the work carried out by employees15. 

For more information on DMU Corporate see www.dmu.ac.uk/faculties/business_and_law/commercial/



Sources of advice and support for businesses

Business Link is the main conduit by which all
companies – large or small, new or existing, early stage
or growing – can access government-funded business
support, as well as support from other providers.
Publicly funded support is being streamlined into a
portfolio of 30 ‘Solutions for Business’ products and
services accessible through business. Business Link
advisors can help companies identify their support
requirements, brokering them to the most appropriate
solution for their needs. 

The Regional Development Agencies aim to co-
ordinate regional economic development and
regeneration in their areas. They work to support links
between higher education and the business support and
regional economic development infrastructures.

Conclusion
We know that the economic downturn will be
challenging for many companies and their employees.
But our universities and higher education colleges are
better placed than ever to help them cope. Through
consultancy programmes that can help businesses
become more efficient or profitable, or through higher
level training courses that can improve the productivity
of staff members, universities are already making a big
difference in thousands of companies across the
country. A growing number of campuses and science
parks are also providing the innovative solutions and
ideas that will lead to tomorrow’s products and new
ways of working.

To find out more about how higher education could
help you to operate more effectively during the
downturn, please get in touch with your local
university or college contact as supplied in this leaflet. 

For further information on universities please contact:
business@universitiesuk.ac.uk

For information on your local higher education college
please contact business@GuildHE.ac.uk

What to do now if you want help
• Business Link is a national service, managed

regionally and delivered locally. It is free and open
to all by phone (0845 600 9006), online at
www.businesslink.gov.uk or face-to-face at local
branches.

• Alternatively, go directly to your local university –
this leaflet includes a full list of contacts.
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Institution Contact name Telephone E-mail
Aberystwyth University David Craddock 01970 622382 DJC@Aber.ac.uk 
Anglia Ruskin University Dr Tony West 0845 196 4204 Tony.West@anglia.ac.uk
Aston University Dr Phil Extance 0121 204 4549 P.Extance@Aston.ac.uk 
Bangor University Professor Sian Hope 01248 382695 S.Hope@Bangor.ac.uk
Bath Spa University Susan Cherrett 01225 875556 S.Cherrett@BathSpa.ac.uk
Birkbeck, University of London Helen Lawrence 020 7631 6676 H.Lawrence@bbk.ac.uk
Birmingham City University Professor David Maguire 01213 315575 David.Maguire@bcu.ac.uk
Bournemouth University Services to Business 01202 961961 s2b@Bournemouth.ac.uk
Brunel University Teresa Waller 01895 266206 Teresa.Waller@Brunel.ac.uk
Canterbury Christ Church University Audrey Songhurst 01227 782196 Audrey.Songhurst@Canterbury.ac.uk
Cardiff University Gareth Evans 029 2087 9423 EvansG21@Cardiff.ac.uk 
Central School of Speech and Drama Bruce Wooding 020 7559 3902 Bruce.Wooding@cssd.ac.uk.  
City University London Sue Gunn 020 7040 3154 S.H.Gunn@city.ac.uk
Coventry University Lorna Everall 07974 984012 L.everall@coventry.ac.uk
Cranfield University Dr Paul Marshall 01234 754017 P.Marshall@Cranfield.ac.uk
De Montfort University John Rance 0116 257 7927 JPrance@dmu.ac.uk
Durham University Professor Brian Tanner 01913 343210 B.K.Tanner@dur.ac.uk
Edge Hill University Dr John Vaughan 01695 584205 vaughanj@edgehill.ac.uk
Glasgow Caledonian University Fiona Stewart-Knight 01413 318658 Fiona.StewartKnight@gcal.ac.uk
Glyndŵr University Tony Hawkins 01978 293411 T.Hawkins@glyndwr.ac.uk
Goldsmiths, University of London Julie Taylor 020 7919 7701 Julie.Taylor@Gold.ac.uk
Guildhall School of Music and Drama Professor Barry Ife 020 7382 7141 Principal@gsmd.ac.uk
Heriot-Watt University Gillian McFadzean 01314 513881 TRS@hw.ac.uk
Imperial College London Professor Edward Astle 020 7589 5111 E.Astle@Imperial.ac.uk
Institute of Education Professor Gary McCulloch 020 7612 6813 G.McCulloch@IOE.ac.uk
Keele University Dr Peter Hooper 01782 734499 P.Hooper@uso.keele.ac.uk
King’s College London Dr Alison Campbell 020 7848 8059 Alison.Campbell@kcl.ac.uk
Kingston University Ejaz Qureshi 020 8417 3033 E.Qureshi@Kingston.ac.uk
Lancaster University Roderick O’Brien 01524 592120 R.Obrien@Lancaster.ac.uk
Leeds Metropolitan University Michael Garroway 0113 812 9240 M.Garroway@LeedsMet.ac.uk 
Liverpool Hope University Dr Martin Carey 0151 291 3291 CareyM@Hope.ac.uk
Liverpool John Moores University Jon Barrett 0151 231 8558 J.Barrett@ljmu.ac.uk
London Business School Rory Simpson 020 7000 7373 RSimpson@London.edu
London Metropolitan University Richard Celm 020 7749 4848 R.Celm@LondonMet.ac.uk
London School of Economics and Rocky McKnight 020 7852 3629 R.T.McKnight@lse.ac.uk
Political Science
London School of Hygiene and Tropical Dr Deborah Carter 020 7927 2679 Deborah.Carter@lshtm.ac.uk
Medicine
London South Bank University Dr Ed Tinley 020 7815 6917 TinleyE@lsbu.ac.uk
Loughborough University Dr Kathryn Walsh 01509 223441 K.Walsh@lboro.ac.uk 
Manchester Metropolitan University Professor Huw Morris 0161 247 3701 H.Morris@mmu.ac.uk
Middlesex University Sarah Birdsall 020 8411 5093 s.birdsall@mdx.ac.uk
Napier University Professor Robin Mackenzie 0131 455 6551 R.Mackenzie@Napier.ac.uk
Newcastle University Dr Douglas Robertson 0191 222 5148 Douglas.Robertson@ncl.ac.uk
Northumbria University Victoria Jackson 0191 277 4835 Victoria2.Jackson@Northumbria.ac.uk 
Nottingham Trent University Garry Smith 0115 848 6541 Garry.Smith@ntu.ac.uk
Open University Professor Brigid Heywood 01908 654860 PVC-RE@Open.ac.uk
Oxford Brookes University John Francis 01865 484441 JFrancis@Brookes.ac.uk
Queen Margaret University Ilone Mair 0131 474 0000 Imair@qmu.ac.uk 
Queen Mary, University of London Caroline Quest 020 788 2748 C.Quest@qmul.ac.uk
Queen’s University Belfast Richard Millen 028 9097 2571 R.Millen@qub.ac.uk
Robert Gordon University David Rider 01224 262201 D.Rider@rgu.ac.uk
Roehampton University Julian Sikondari 020 8392 3112 J.Sikondari@Roehampton.ac.uk
Royal Academy of Music Philip White 020 7873 7392 P.White@ram.ac.uk 
Royal College of Art Professor Jeremy Myerson 020 7590 4245 Jeremy.Myerson@RCA.ac.uk
Royal College of Music, London Sue Sturrock 020 7591 4370 ssturrock@rcm.ac.uk
Royal Holloway, University of London Tony Greenwood 01784 434455 Tony.Greenwood@rhul.ac.uk
Royal Veterinary College Professor Colin Howard 020 7691 2068 choward@rvc.ac.uk
School of Oriental and African Studies Sue Yates 020 7898 4801 Sy1@SOAS.ac.uk
School of Pharmacy Dr Bill Lindsay 020 7753 5967 Bill.Lindsay@Pharmacy.ac.uk
Sheffield Hallam University John Palmer 0114 225 3896 J.W.Palmer@shu.ac.uk
Southampton Solent University Dr Keith Johnson 023 8031 9236 Keith.Johnson@Solent.ac.uk
St George’s, University of London Dr Gary Coulton 020 8725 5804 g.coulton@sghms.ac.uk
Staffordshire University Christopher Watson 01782 294008 C.Watson@Staffs.ac.uk
Swansea Metropolitan University Professor David Warner 01792 481216 david.warner@smu.ac.uk 
Swansea University Ceri Jones 01792 295412 C.D.Jones@Swansea.ac.uk
Thames Valley University Professor Chris Birch 020 8231 2204 Chris.Birch@tvu.ac.uk
Trinity College Dr Brian Clarke 01267 676816 b.clarke@trinity-cm.ac.uk
University College London Catherine Sims 020 7679 9000 C.Sims@uclb.com 
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Institution Contact name Telephone E-mail
University of Aberdeen Fred Stevenson-Robb 01224 272121 F.Stevenson-Robb@abdn.ac.uk
University of Abertay Dundee Paul Durrant 01382 308912 P.Durrant@Abertay.ac.uk
University of Bath Dr Rob Head 01225 383519 s.i.wardle@bath.ac.uk
University of Bedfordshire Professor Andrew Slade 01582 743816 Andrew.Slade@Beds.ac.uk
University of Birmingham Dr James Wilkie 01214 145712 J.H.Wilkie@bham.ac.uk
University of Bolton Mike Lomas 01204 903460 M.Lomas@Bolton.ac.uk
University of Bradford Ian Rowe 01274 235184 I.D.Rowe@Bradford.ac.uk
University of Brighton Alan Grundy 01273 642505 A.J.Grundy@Brighton.ac.uk
University of Bristol Dr Neil Bradshaw 01179 288676 Neil.Bradshaw@Bristol.ac.uk
University of Buckingham Dr Jane Tapsell 01280 820148 Jane.Tapsell@Buckingham.ac.uk
University of Cambridge Gordana Najdanovic 01223 333543 Gordana.Najdanovic@rsd.cam.ac.uk
University of Central Lancashire Bede Mullen 01772 892252 BMullen@uclan.ac.uk
University of Chester Charlie Woodcock 01244 512211 C.Woodcock@Chester.ac.uk
University of Chichester Dr Andy Dixon 01243 812125 A.Dixon@chi.ac.uk
University of Cumbria Kevin Boles 01524 385453 Kevin.Boles@Cumbria.ac.uk
University of Derby Dawn Whitemore 0800 678 3311 D.Whitemore@Derby.ac.uk
University of Dundee Jamie Henderson 01382 226856 J.Z.Henderson@dundee.ac.uk
University of East Anglia Dr Jon Carter 01603 591577 Jon.Carter@UEA.ac.uk
University of East London Selena Bolingbroke 020 8223 3371 S.Bolingbroke@uel.ac.uk
University of Edinburgh Derek Waddell 0131 650 9040 Derek.Waddell@ed.ac.uk
University of Essex Dr Janice Pittis 01206 873527 JaniceP@Essex.ac.uk
University of Exeter Jessica Warburton 01392 263456 Jess.Warburton@Exeter.ac.uk
University of Glamorgan Dr Alun Hughes 01443 482 757 ahughes1@glam.ac.uk
University of Glasgow Dr Kevin Cullen 01413 303866 K.Cullen@enterprise.gla.ac.uk
University of Gloucestershire David Owen 01242 714104 cei@glos.ac.uk
University of Greenwich Dr Martin Davies 020 8331 8238 M.J.Davies@gre.ac.uk
University of Hertfordshire Professor Graham Galbraith 01707 284980 G.H.Galbraith@Herts.ac.uk
University of Huddersfield Dr Barry Timmins 01484 471165 barry.timmins@hud.ac.uk
University of Hull Professor Barry Winn 01482 466733 B.Winn@hull.ac.uk
University of Kent Carole Barron 01227 824326 C.Barron@Kent.ac.uk
University of Leeds Gill Holt 0113 3430901 G.Holt@Leeds.ac.uk
University of Leicester Dr David Ward 0116 252 2487 dw33@le.ac.uk
University of Lincoln Andrew Stevenson 01522 887222 AStevenson@Lincoln.ac.uk
University of Liverpool John Flamson 0151 794 8268 John.Flamson@liv.ac.uk
University of London Richard Arnold 020 7862 8391 Richard.Arnold@lon.ac.uk
University of Manchester Dr Hugh Aldridge 01613 069112 Hugh.Aldridge@Manchester.ac.uk
University of Northampton Dr Frank Burdett 01604 892006 Frank.Burdett@Northampton.ac.uk
University of Nottingham Dr Richard Masterman 0115 951 5792 richard.masterman@nottingham.ac.uk
University of Oxford Pierre Espinasse 01865 270 043 pierre.espinasse@admin.ox.ac.uk 
University of Plymouth Business Enquiry Service 0800 052 5600 BusinessServices@Plymouth.ac.uk
University of Portsmouth Mark Baker 023 9284 6191 purpledoor@port.ac.uk 
University of Reading David Gillham 0118 378 8978 d.j.gillham@reading.ac.uk
University of Salford Professor Laurie Wood 0161 295 5998 L.Wood@Salford.ac.uk
University of Sheffield Sarah Fulton 0114 222 1439 s.fulton@sheffield.ac.uk
University of Southampton Research & Innovation Services 023 8059 8414 BusinessEnquiries@soton.ac.uk
University of St Andrews Ewan D Chirnside 01334 467223 ec36@St-Andrews.ac.uk
University of Stirling Sara McDermid 01786 467129 Sara.McDermid@stir.ac.uk
University of Strathclyde David McBeth 01415 484416 David.McBeth@Strath.ac.uk
University of Sunderland David Donkin 01915 153340 David.Donkin@Sunderland.ac.uk
University of Surrey Kalpana Chaturvedi 01483 683487 k.chaturvedi@surrey.ac.uk
University of Sussex Dr Ian Carter 01273 877718 I.Carter@Sussex.ac.uk
University of Teesside Laura Woods 01642 384405 L.Woods@tees.ac.uk
University of the Arts London Professor Keith Bardon 020 7514 2975 k.bardon@arts.ac.uk
University of the West of England, Bristol Professor Stephen Hagen 0117 328 2835 stephen.hagen@uwe.ac.uk
University of the West of Scotland Ian Bishop 0141 848 3552 Ian.Bishop@uws.ac.uk
University of Ulster Irene Aston 028 7032 4533 ii.Aston@ulster.ac.uk
University of Wales Liz Larrson 01633 432147 liz.larsson@newport.ac.uk
University of Wales Institute, Cardiff Matthew Taylor 029 2041 6614 MTaylor@uwic.ac.uk
University of Wales, Lampeter Professor Ian Roffe 01570 424746 I.Roffe@lamp.ac.uk
University of Wales, Newport Hefin Rolands 01633 432424 Hefin.Rolands@Newport.ac.uk
University of Warwick Dr Peter Hedges 024 7652 3716 P.A.Hedges@Warwick.ac.uk
University of Westminster Dr Myszka Guzkowska 020 7911 5000 regent-provost@westminster.ac.uk
University of Winchester Professor Neil Marriott 01962 827379 Neil.Marriott@Winchester.ac.uk
University of Wolverhampton Competitiveness Centre 0800 068 5023 competitiveness-centre@wlv.ac.uk 
University of Worcester Howard Skerry 01905 542215 H.Skerry@worc.ac.uk
University of York Dr Andy Jackson 01904 435252 aj510@York.ac.uk
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Institution Contact Name Telephone Email   
Arts Institute Bournemouth Matthew Desmier 01202 853602 epmanager@aib.ac.uk

Bishop Grosseteste University College Mark Bowen 01522 583727 mark.bowen@bishopg.ac.uk

Buckinghamshire New University Chris Kemp 01494 605244 open@bucks.ac.uk

Harper Adams University College Eric Howell 01952 815281 info@cfri.co.uk

Leeds Trinity & All Saints Deborah Trayhurn 0113 283 7127 d.trayhurn@leedstrinity.ac.uk

Liverpool Institute for Performing Arts (LIPA) Mark Featherstone-Witty 0151 330 3000 m.featherstone-witty@lipa.ac.uk

Newman University College Mandy Heard 0121 476 1181 Mandy.Heard@newman.ac.uk
ext 2436

Norwich University College of the Arts Keith Bartlett 01603 610561 info@nuca.ac.uk

Ravensbourne College of Design Chris Thompson 020 8289 4956 chris.thompson@rave.ac.uk
and Communication

Rose Bruford College Philip Wigley 020 8308 2681 phil.wigley@bruford.ac.uk

Royal Agricultural College Simon King 01285 652531 simon.king@rac.ac.uk

St Mary’s University College David Leen 020 8240 4005 leend@smuc.ac.uk

University College Birmingham D. Hacker 0121 243 0170 cba@ucb.ac.uk

University College Plymouth St Mark Mandi Barnett 01752 636700
& St John ext 5609 mbarnett@marjon.ac.uk

University for the Creative Arts Uwe Derksen 01252 892967 uderksen@ucreative.ac.uk

Writtle College Serkan Ceylan 01245 424200 serkan.ceylan@writtle.ac.uk
ext 25626

York St John University Michael Troke 01904 876648 m.troke@yorksj.ac.uk

GuildHE associate members
American Intercontinental University Amer Mourad 020 7467 5609 amourad@aiulondon.ac.uk

Anglo European College of Chiropractic Kenneth Vall 01202 436311 kvall@aecc.ac.uk

British School of Osteopathy Nina Waters 020 7089 5308 n.waters@bso.ac.uk

Leeds College of Art & Design Edmund Wigan 0113 202 8101 edmund.wigan@leeds-art.ac.uk

Plymouth College of Art & Design Lynne Staley-Brookes 01752 203416 lsbrookes@pcad.ac.uk

Tavistock & Portman Trust Obi Maduako 020 8938 2190 Omaduako@tavi-port.org
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